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Beginner Persuasive Writing  eo—

Expositions

An exposition is written to convince or persuade a reader of
the writer’s point of view or opinion. In these texts, the writer
presents an argument for or against a particular topic,
theme or action. Exposition texts are not used to entertain.

STRUCTURE OF EXPOSITIONS
Title:
. tells exactly what the text is about.

Introduction:

« includes a statement of position on how you feel or
what you believe about the topic. This section should
make your idea or opinion very clear from the start.
This statement of position or opening paragraph should
infroduce the argument

« includes a brief preview of the important arguments that will be presented and/or some
background information

« grabs the reader’s attention to make them want to continue reading.

Body:

. series of arguments ordered into clear progressive paragraphs that use topic sentences.
You may like to organise your paragraphs by using the words, ‘firstly’, ‘secondly’,
‘furthermore’ and ‘finally’

« keep to the topic in this section. Your arguments should be relevant and clear. Unnecessary
information will not add to your argument. Don't present unrelated information.

Conclusion:

« restates and reinforces your position as forcefully as possible

« sums up the main arguments to conclude without introducing any new information
« you might like to include a ‘call to action’ for the reader.

GRAMMAR OF EXPOSITIONS

« use of present tense to indicate ‘now’

. use of persuasive ‘feeling’ words such as: ‘believe’, ‘should’, ‘feel’ and ‘opinion’
« use of action verbs such as: ‘'save’, ‘fight” and ‘take’

« use of words such as: ‘must’, ‘will’, ‘should’ and ‘necessary’ to convey certainty
« Uuse of adverbs such as: ‘certainly’ and ‘strongly’.
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Exposition

Read the sample writing, The Possums Need Your Help, and review the notes that outline

the structural features of this text type.

The Possums -Your Help <

The title is used to tell
exactly what the text is

Possums were born to enjoy the bush and to
live o-ond-life. Sadly though, with more
roads being built in the bush, the possum population
is decreasing with possums being injured. This-

stop. We - your help.

Possums are active at nigh’r,_

exploring their environment, playing with their
possum friends and _going about their
business. People in cars do not set out to kill possums
but There-be a way for possums to cross main
roads safely. We - do something to solve this
increasing problem.

One way ’ro-’rhe possums live is to build
overhead walkways. The possums Would then
cross roads safely avoiding - death. To-
councils build these we have set up a ‘Help save
the possums fund’.

IBSieve e can B8VE many possums by
raising money to fund this project. You_

BGVE the lives of the possums firstly with your smal
donation and secondly by raising awareness of this
projecT(Don”r delay. Get involvedD

A

about.

Opening statements
give the topic, position
and some background
information.

Use of timeless
present tense.

Facts support the topic

<«——| andare presentedina

logical way.

Concluding paragraph
sums up the argument
and what the author
wants.

Exposition

(A ‘call to action’
Urom the author.




Medium Persuasive Writing

Persuasive lefter: exposition

The School Canteen Should Sell Healthy Food

You are going to write a persuasive exposition, in the form of an email, telling your
school leaders why the school canteen should sell healthy food. Think about the reasons
to support this statement, such as the well-being of the students. Then consider your
arguments and supporting evidence and statistics to persuade your school leaders to
agree with your opinion.

Before you start writing think about:

« how you will clearly state the issue and the reason you are writing this email

« your arguments for why you think the canteen should sell healthy food

« how you will write your summary to reinforce your point of view in the most persuasive
way possible.

Be sure to:

« Use scrap paper to brainstorm your arguments and outline a rough draft. You might like
to revisit pages 6-10 to help with your planning

« Use emotive words and phrases that will persuade the reader

« write your logical arguments using the present tense

. start a new paragraph for each point with evidence and statistics to support your
argument

« write your email about why you believe your school canteen should sell healthy food
on the next page.

Persuasive letfter: exposition 39
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Persuasive letter: exposition
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Advanced Persuasive Writing

Advertisement: persuasive fext

Creative Car

You are going to write a persuasive advertisement for a new Australian car. This car is
designed by youl! It should include all the things you'd like to have in a brand new car.
Think outside the box when designing your car.

Before you start writing think about:

« who you are frying to convince to buy this amazing
new car

« the unique selling points of this new car

« the visual layout of your advertisement

« what persuasive words and phrases you will use in the
heading and opening lines to grab the reader’s attention
« arguments for why this car is so good and not to be missed

« how you will summarise your point of view in the most
persuasive way possible
« how you will ‘call the reader to action’.

Be sure to:

« UsSe some scrap paper to plan out your
advertisement. You may like to revisit pages 6-10
to help with your planning

« include all the important information that should
be in this advertisement

« use emotive words that will persuade the reader to

try this new car
. tempt the reader to buy with persuasive descriptions
about the car
« write using present tense
. start a new line for each new selling point
« on the next page create an advertisement for
your amazing new car!
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